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Autobid Targeted 
Display 

• 1,588,408 Impressions

• 42,051 Clicks

• 2.65% Click Thru Rate – over 
benchmark of 0.08%

186 View Thru Attributions -
when someone sees your ad, 
does not click on it and later 
visits your site within 30 days.

1,771 Click Thru Attributions 
-when someone clicks your ad, 
and later visits your site within 
30 days.
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Display Benchmark 0.08%

10,352 display users scrolled 90% of the way through the landing 

page, TN Whiskey Country & these users made 176 outbound link 

clicks from the landing page. 
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• 643,101 Impressions

• 35,432 Clicks

• 5.51% CTR

TN Whiskey Country reached 
253,771 unique people, resulting 
in 17,073 landing page views. 

• 1,530 Post Reactions

• 48 Post Comments

• 207 Post Saves

• 211 Post Shares

194 Facebook followers came 
from these ads. 
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Social Benchmark 0.90%

Paid Social

5,104 paid social users scrolled 90% of the way through the 

landing page, TN Whiskey Country, made 261 outbound link clicks 

from the landing page & 33 purchase key events.  
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• 65,815 Impressions

• 6,762 Clicks

• 10.27% CTR

Paid search users made 4 phone 
number clicks/calls and had an 
overall top impression rate of 
64.19%. 

The top keywords was 
“Tennessee Whiskey Trail” with a 
high CTR of 19.12%.

4,665 paid search users scrolled 
90% of the way through the 
landing page, TN Whiskey 
Country, made 563 outbound 
link clicks from the landing page 
& 258 purchase key events.  
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Travel PPC Benchmark: 8.75%

Paid Search
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Tennessee Whiskey Country 

was seen over 2.2 million times, 

resulting in 84,245 direct 

website clicks and an overall 

click thru rate of 3.67%.

During the campaign, there 

were 129,111 page views on TN 

Whiskey Country, and 1,000 

outbound link clicks from this 

campaign.
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Executive Summary
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Google Analytics

• 138,199 total page views. 
93% of the page views 
were from Advance TNT 
traffic. 

• 46,920 new users landed on 
TN Whiskey Country, 97% of 
these users came from the 
campaign. 

• ATT Campaigns were the 
top 3 sources of website 
traffic during this period

• 97% Engagement rate from 
campaign traffic.

• Average campaign 
engagement time was 13 
seconds 
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Tennessee Whiskey Country Page Traffic
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Thank You! 
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